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HacTosiLee nccnegosaHune npeacrasnseT cobor
MapKeTUHIOBbIN aHaNn3 pbiHKa KOBOPKUHIOB B
ropoge Cou4n.

WccnepoBaHvie pbiHka KOBOPKMHIOB B ropoae Couu
6b1/10 NpoBezeHo B 2021 rogy komnaHuei Marketing
Lab Ha ocHOBe aHanV3a OTKPbITbIX UCTOYHVKOB
NHPOPMALIN 1 SKCTEPTHBIX OLLeHOK.

AHaNUTUKaMW KOMMNaHWUW COCTaBNEHbI
pekoMeHAauMKn ANst OTPacaW, NTOrOBbIE BbIBOAbI U
TeHAEHLMN.

Llenb nccnepoBaHusa
OuUeHNTb CUTYaLVo Ha pbiHKe KOBOPKUHIoB Coun.

3ajauuv

1. [poBECTN KOHKYPEHTHbIV aHau3 UrPOKOB PblHKa
KOBOPKWNHTOB.

2. CpaBHUTbL NMpeanoxXeHus KOMMaHWiA KOHKYPEHTOB,
BbIACHNTb YPOBeHb KOHKYpeHL UK.

3. PaccunTaTb OCHOBHbIE NOKa3aTenu pbiHKa
(eMKOCTb pbIHKa).

4, MNposecTn aHanuns notTpebuTtens (cermeHTaums
noTpebuTens, TeHAeHLMA cnpoca) 1 aHanun3
NpeAnoYTeHMIA Ha OCHOBE OT3bIBOB.

O6bekToM viccnenoBaHUA ABNAETCA PbIHOK
KOBOPKUNHIOB B Coyn.

MpeaMeToM NccnefoBaHUSA SBISIOTCA TEHAEHUMN
PbIHKa KOBOPKUHIOB, OCHOBHbIE YYaCTHUKW PbiHKa
B Coun, NnoTpebuTeni.

NcToUYHMKM nHpopmaumn

e  basbl JaHHbIX rOCYAapCTBEHHbIX OpraHoB
CTaTUCTUKK;
OTKpbITble UCTOYHWUKW (CailTbl, NopTanbl);
Onpockl y4acTHVKOB pbiHKa METOA0M
“TaiHoro nokynarens”;
PernoHanbHble 1 pegepansHblie CMU;

e CneynanvsnpoBaHHble aHanUTNYeckne
noprans.

MeToaonorusa

WccnefoBaHvie NpoBeseHO MeTOA0M KabuHEeTHbIX
nccneposaHui (Desk Research), a Takxe ¢
MOMOLLI MIX-METOANKY (TalHbIN NoKynaTenb).
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KOHKYpeHTHbIN aHann3 pbiHKa

CaliTbl KOHKYpPEHTOB

CoumanbHbie ceTn

MARKETING [I2E]



TaliHbliA nokynarensb , —— . —— ¢ w . w—

AP & e B - . B s e

¢ e w W e e W
._..'-O. - -

e ff—— - e — - —
. o— e g ® - ew e -

e - a S v =
-

= AR — - e a® & - —

- ey W - -~
T S

— . — - —— -_— -

S = e OCHOBHbIE

e e s MOKa3aTeNIN PbIHKA

- —p - —— e - -

R

EMKOCTb pblHKA KOBOPKWUHIOB

. R — W b o —
LieHoo6pa3oBaHue S & o ¢ SEupEhen® Sumy
M. e A e— — - . -
— P — W _— o O gy m—
- - - W W el — — - N — AR - % - o —
. » G - —— - —— W -
A ag—— —— " . ey W -
T St & A gl - - - - - - - e
e AP . WP W T am g— -
Ll —
» - P— K — - —— - . —
- - e (R — CW— gy ® e e w e e W - —

LAB



OT3bIBbI

Freorpadpusn

TeHAeHUUM pbIHKa U
pekomeHgauumm

TeHgeHUMA cnpoca

MoTpebuTtens

CermeHTaumnsa notpeburens
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OcHOBHbIE BbIBOAbI

— — —— ¢ ——

R e e e
- — —
S — W o —
—— g — - -~
o — g - -

B e

I e e
W S W b g
S g - m— ——
B

- el el Wt s
- — L w—

e Wt — .

- w —— e —
A W ® n e m——

- — — —— G —
L — G e W s

- e e -

e .S e e Ssae e






1 KOBOPKMHT: onpeaeneHne n
KPaTKUA MCTOPUUYECKMNUN 3KCKYPC
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Sharing economy

MpeanocbiNKK NoABNeHWA
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PrcyHOK 2 — OXWAAETCA 1N AanbHedLee pasgnTne KOBOPKUHIos?

OCHOBHBbIe Te3UChI
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2 KOHKYpPEeHTHbI/ aHaJIN3 PbIHKA
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2.1 OCHOBHbIE UTPOKU PbIHKA
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Ta6nuua 1 — OCHOBHEIS HTPOKM PhIHKS, KOHTAKTHAS UHPOPMALMA 1 CeLUaNNZaLns
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Tanuua T — OCHOBHEIE HTPOKM PhiHKS, KOHTAKTHER UHPOPMALNA W CNELUANNIAUNS

110
it 00

______ ___ __ * _ ___ m_

@D
P-4




MARKETING m

PucyHok 3 — PacnpeaeneHune KosopkuHros Couu no rpynnam

5 (29,4%)

4 (23,5%)

OCHOBHbIE Te3UChI
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2.2 AHanN3 CanToB KOHKYPEHTOB
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Tadnnua 2 — OLEHKA C3ATOB KOHKYPEHTOR
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Tadnuua 2 — OLEHKA CBATOB ROHKYPEHTOB
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MpoAyKThI MobwunbHas Bepcvna

MNpenmyLuecTsa v Bbiroga

OCHOBHbIE Te3UChI:
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2.3 AHanus YTI
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2.4 OueHKa coumanbHbIX CceTen

OCHOBHbIE Te3UChbI
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Tabnnua 4 — OLEHKA BEAEHMA COLMANBHBIX CeTel
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PucyHok 4 — [lnarpamma "oTBeTUAN 1 KOMNaHWK Ha 3BOHOK TaiHOro nokynatens?”
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2.6 LleHoo6pa3oBaHue

Tabaua 6 — Mofent UEHODEPAITEINMUA KUBOPRATOE W KDIMBHHI 08
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PucyHok 5 — CermeHThl UeH pbiHKa KOBOpKWHToB Couwn

Konuyecrso komnaHui
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PrcyHOK € — NpK Kaxux ycnosuax Bal BbInu Okl roTOBLI NNaTUTL Gonblue 3a apeHay
KOBOPKMHIA

0% 10% 20% 30% 40%

50%



3 OCHOBHbIe NnoKa3aTesin pblHKa
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3.1 EMKOCTb pblHKa KOBOPKWHIOB

PUCyHOK 7 — OpUEHTUPOBOUHbIE 40NV PbIHKa KOBOPKMHIOE Coun

74%

23.1%

MARKETING [IRE]

36



Ta6nuua 7 — O6bem pbika KOBOPKUHIOB B paspese KoMMaHuia
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Ta6nuua 7 — O6bem pbikka KOBOPKUHIOB B pPaspese KoMraHuii
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PucyHok 8 — MoTeHynanbHeIe 401K phiHKa KOBOPKWHIOB Coun
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3.2 Teorpa¢ms

OCHOBHbIe Te3UChbI:
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4.1 CermeHTauusa noTpeéburtens

PUCYHOK 9 — OCHOBHbIE NPUYUKBI NOYEMY BbIGUPAIOT KOBOPKWUHT [2]
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Ha koro Haue/ieHbl Pucyrox 10 — Pacnpegenenue rnbkux paboumx npocrpancrs Mocksbl No yenesoi
KOBOPKWUHI ayavtopum, % ot obuiero konuuecrsa. He pasqo 100%, 1.k. ogHo rnbrkoe pabouee
NPACTPAHCTBO MOXET 66Tk NPeAHAZHAYEHO AN Pa3HbIX LIENeBbIX ayAnTopuia [2]
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Chepbl AeATENbHOCTHA

pesngeHToB KOBOPKWUHIOB
PucyHok 11 — Havbonee pacnpocrpaHeHHble chpepbl AeATensHOCTH

pe3nAeHTOB KOBOPKUHIOB, % OT 0BLLUero Yncna onpoLueHHbIX [2]

0% 10% 20% 30%

MARKETING [IEE]



00%

5%

0%

25%

0

0%
2

2%

MARKETING m

21%

15y

15%

an

4%

43N : .
e _‘ .

1% i re
5

s



o~ - -

PucyHok 13 — QUCTBEA KOTOPLIE UCNONBbAYeT Lenesas

ayaUTOPMS KOBOPKMHIOB B COYM NPU NOMCKE KOBOPKMHIa [4] I — i

OCHOBHbIE Te3UChbI:

412 (34,8%)
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Ta61uz 9 — KONMHECTBO 3aNPOCOB "KIBOPKANT™ B PAIPE3E PETMONOB W MHAKTE PETVOHANEHOR nonyaphocy, (“affinity index? (4]
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Tabnrya 9 — Kann4ecTBo 3anpocos "KOBOPKVHT" B Pa3pese Permoyos U MHAEKCa
peErMaHantEHoI nanyanpHocT, (“affinity index”) [4]
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4.3 AHanums oT3bIBOB

Tabnua 11 — Tabanua KoBOPKKHTOB COHM C CCRINKAMI Ha DT3bIBbI, X3APAKTEROM HEMATUBHbIX OT3bISOB
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Tabnuua 11 — Tabniya KOBOPKMHIOS Coul C CCbINIKaMy Ha 0T3bIBol, XaPaKTEPOM HETATMBHbLIX OTIHIBOS,
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5.1 13 TeHAEeHUM pbIHKA KOBOPKUHIOB
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Cnucok ncnon b3yeéMbIX NCTOYHHUKOB
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3aKaXkuTe aKTyaJ/ibHOoe uccnegoBaHuve
pblHKa AJ1A Ballen oTpacnu

Mbl NpoaHann3npyem KOHKYPEHTOB U NPEA0CTaBuM MOJIHbLIA pa3bop
BaLllein oTpacau. Bbl-cmoxeTe nsbexaTtb OLLnbOK 1 HanpasBuTe CBOM

H6U3HEC B HY)KHYHO CTOPOHY.

3aka3saTb uccnegoBaHue pbiHKa

8 800 77 000 37
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https://lab-marketing.com/
tel:88007700037
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